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by Martin Paris, Executive Director, Nevada Cattlemen’s Association

Ican’t believe it’s already November. Hopefully ev-
eryone is surviving a busy weaning and shipping
season. There is definitely no shortage of work to be
done here at NCA headquarters.

The Nevada Cattlemen’s Association Annual Con-
vention is right around the corner. We have an engag-
ingline up of speakers and events that will surely keep
you informed and up to date with issues that impact
our industry. At Convention, not only are Nevada
Cattlemen’s Association members in attendance, but
members of the Nevada Land Action Association,
Nevada CattleWomen, Inc., Nevada Wool Growers,
Nevada Central Grazing Committee, Nevada Range-
land Resources Commission, vendors that provide
services to the beef cattle industry and guest speakers
to celebrate the Nevada Livestock Industry. NCA staff
and officers are working hard to provide a memorable

and educational experience.

Please be sure to come to the convention and learn
more about how NCA is working to increase public
awareness of the Nevada livestock industry and
make sure your voice is heard. Registration for the
convention is on our website at nevadacattlemen.org.
If you are interested in attending or would like more
information, please call the office at 1-775-738-9214
or email convention@nevadacattlemen.org.

SO

On the policy front, we saw a rather uneventful
ending to the fiscal year in Congress. Congress once
again failed to pass full appropriations bills for fiscal
year 2025 and instead elected to kick the can down
the road by approving a stopgap continuing resolu-
tion. The continuing resolution will fund the gov-

ernment until December 20th and tees up another
tumultuous negotiation process. NCA will continue
working to ensure that several critical provisions for
livestock producers remain in place no matter the
result of those negotiations. These priorities include
wild horse and burro gather funding, funding to rein-
state grazing on vacant allotments, and in some cases
provisions that prevent the expenditure of funding
on bad ideas. These include provisions that do not
allow resources to be spent on listing the Greater Sage
Grouse on the Endangered Species List and language
that would prevent the Bureau of Land Management
from allocating resources to implement their pro-
posed “Public Lands Rule”.

On a similar note, the latest deadline to reautho-

—— November Update Continued on page 4 ——

Wolf Pack Meats Operating in the Black,
Increasing Production, Training Workforce

University of Nevada, Reno facility on track to double animals processed from two years ago

RENO, Nev. — The University of Nevada, Reno has been operating Wolf Pack
Meats at its Main Station ranch, part of the University’s Experiment Station
unit, since 1967, harvesting, processing and producing fresh local meat for local
ranchers, as well as conducting research and educating students in animal science
and meat processing. But, the operation has faced challenges keeping up with the
local demand from ranchers at times, as well as operating a financially sustainable
operation. A little over a year and half ago, in March 2023, JD Hoagland, CEO of
his own processing plant in Homedale, Idaho, was awarded a two-year contract to
turn that around. He and his team have now turned that corner.

“With the tremendous turnaround, Wolf Pack Meats is now on much sounder
financial footing and rapidly approaching the break-even mark,” said Amilton de
Mello, associate professor with the University’s College of Agriculture, Biotech-
nology & Natural Resources, who oversees the College’s animal science programs.
“We’re able to serve more producers, as well as supply the Northern Nevada Food
Bank and Pack Provisions with some fresh local meat. We've got the right team
now.”

One of those team members is Tom Kulas, operations manager who came on
board about a year before Hoagland and serves as the University’s main liaison

for ranchers, educators and customers, as well as oversees day-to-day operations
at the facility. Kulas dug up figures on the number of animals the facility has har-
vested over the last few years.

“We’re on track to double the amount this year, compared to 2022,” he said. “It’s
just much more efficient, a much more focused operation.”

Kulas says by the end of the year, with what’s booked now, the facility is on track
to harvest 989 animals. That compares to 474 animals harvested in 2022. He says
the facility is pretty much booked up, in terms of harvesting and processing for
producers, through the end of the year. At times in the past, there was up to a
one-year waiting list.

Meeting the workforce challenge

Hoagland says the turnaround has taken a lot of time, effort and teamwork.
And, as is the case for many local businesses, one of the biggest challenges has
been developing, training and retaining a dedicated workforce. He said the state
is lacking an adequate supply of workers trained in the meat harvesting and pro-

—— Wolf Pack Meats Continued on page 8 ——
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PRESIDENT’S PERSPECTIVE

f you have lived in Nevada very long you have
heard this adage and from what [ have seen it is

true. I am going to take this month’s article to first intro-
duce everyone (if you don’t know him) to Dave Baker, your incoming President
for NCA, and second let him make you aware of the water lawsuit that is going on
in Baker, Nevada. NCA is preparing an Amicus Brief to help chime in on what we
feel is a violation of Nevada Water Law. With that here’s Mr. Baker...

Greetings, President Hanes Holman asked me to write this month’s article
because I am closest to a current issue that threatens many water right holders
throughout the west.

My two brothers and I own and operate a ranch in Baker, Nevada near Great
Basin National Park. With the exception of a couple of small supplemental wells,
the irrigation water for the main ranch is provided by Baker and Lehman Creeks.
These creeks originate and flow through the park (established in 1986). From
the 1870s until 2012, we and our predecessors maintained the stream channels,
keeping the water in the stream channels and removing obstructions as neces-
sary. This was done using hand tools. This practice is expressly authorized by
Nevada law.

In 2012, the National Park Service (NPS) informed us that we would be ar-
rested if we removed any debris or obstructions from the streams. In the years
that followed, some of Baker Creek was diverted into a crack in a limestone cliff,
resulting in a dried-up stream channel during low flows. We are only aware of one
other instance of this section of the creek running dry in the history of the ranch.
The NPS cut and felled trees into Lehman Creek contributing to braiding of the
stream, and then planted riparian vegetation along the braids.

In the 1920s, the Nevada state engineer conducted an adjudication of Baker
and Lehman Creeks and submitted it to the state court. This resulted in the Bak-
er/Lehman decree of 1934. The National Forest Service was given notice of the
proceedings and did not participate. When Congress established Lehman Caves
National Monument in 1922, the government acquired water rights that were
adjudicated and determined in the decree. When the park was established, Con-
gress reserved for it only those water rights that were associated with the 1909
withdrawal of the National Forest and the 1922 withdrawal of Lehman Caves
National Monument.

The McCarran Amendment is a federal law, enacted in 1952, which waives the
U.S. government’s sovereign immunity in suits concerning ownership or manage-
ment of water rights. It enabled suits concerning federal water rights to be tried
in state courts.

Baker Ranch and other plaintiffs filed suit against the Department of the Interi-

Hanes Holman, President, Nevada Cattlemen’s Association
Dave Baker, President-Elect, Nevada Cattlemen’s Association

Whisky’s for Drinking, Water’s for Fighting!

or and the National Park Service in the Nevada state court that issued the decree,
pleading one claim for enforcement of the decree. After various proceedings in
state court, United States District Court (USDC), and the Ninth Circuit Court
of Appeals, the USDC has dismissed the case, contending that the McCarran
Amendment doesn’t apply, and therefore, the U.S. government is not subject to
state authority over the waters of Baker and Lehman Creeks.

In Dugan v. Rank (1963), the Supreme Court ruled that the McCarran Amend-
ment only applied to comprehensive adjudications. In our case, the USDC con-
cluded that the McCarran Amendment didn’t apply because the original adjudica-
tion did not consider any federal reserved rights that might be created later, and
therefore, was not “comprehensive.” When these two court decisions are taken
together, the McCarran Amendment is effectively nullified, and the undeniable
intent of a congressional act is reversed. Congress passed the McCarran Amend-
ment to ensure that the U.S. government is treated no differently than a private
appropriator of water.

Although the facts of this fall squarely within the plain language of the statute,
the USDC held that the U.S. government is above the law and beyond the reach of
any court if it asserts federal reserve rights that were not claimed or determined
in a state adjudication that occurred prior to 1952.

As a result of this dismissal, no court has jurisdiction to prevent the National
Park Service from violating the decree and diverting water that belongs to others,
even though it benefits from the decree rights and the protection afforded by the
decree.

If upheld, this decision could exempt the federal government from adhering to
state water laws in many systems governed by state decrees. On streams governed
by a pre-1952 decree, the U.S. government can now assert - for the first time - a
federal reserved right to use water in a manner contrary to the rights established
in the decree, and illegally use water in violation of the decree without any conse-
quences. The stability and sanctity of any rights recognized in a state court decree
that predates the enactment of the McCarran Amendment of 1952 are now in
jeopardy. The decision not only jeopardizes the water rights of farmers and ranch-
ers, but also the water rights held by many municipalities throughout the west.

If this decision is upheld, it will greatly reduce the western states’ authority over
water and transfer it to the federal government. Western states have the choice
to oppose this decision or forfeit their authority. States and other organizations
that wish to oppose this USDC decision can do so by submitting an amicus brief
in support of our appeal to the Ninth Circuit Court of Appeals.

The United States District Court’s decision is available here: https://casetext.
com/case/baker- ranches-inc-v-haaland-5
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2024 Governor’s Conference on Agriculture
— November 20, 2024 —

Fallon, Nevada | Rafter 3C Arena
https://agri.nv.gov/govcon/

Nevada Cattlemen’s Association
Annual Convention & Trade Show
— November 20-22, 2024 —
Fallon, Nevada | Rafter 3C Arena

https://www.nevadacattlemen.org/events-
meetings/convention-and-trade-show

G

November Update: Continued from page 1

rize a new Farm Bill also passes unceremoniously
on September 30th without a push from lawmakers
to pass a new bill or create an extension. Congress
will have to scramble in the lame-duck session after
elections to come up with some type of agreement
before benefits run out at the end of the year. Several
important programs related to disaster assistance,
price protections, and animal disease preparedness
will languish if a full authorization or extension is
not completed before the end of the year. The NCA
is working hard with our Congressional delegation
to stress the importance of the Farm Bill to livestock
producers in Nevada and maintain hope that an

agreement can be reached in the near future.

Finally, if you have heifers and steers for sale this
fall/winter and are looking to get the best bang for
your buck, please consider consigning them to the
upcoming Silver State Classic Feeder Sale. The special
sale will start at noon on December 7th at Fallon
Livestock LLC in Fallon, NV. Fallon Livestock LLC
donates a portion of the sale commission back to
the Nevada Cattlemen’s Association which helps us
represent you on the issues that matter. We greatly
appreciate Fallon Livestock LLC’s support over the
years and hope to see you at the sale.

Silver State Classic Feeder Sale

— December 7, 2024 —
Fallon, Nevada | 2055 Trento Lane

NCA MEMBERSHIP

http://www.fallonlivestock.com/ G

—_—

National Cattlemen’s Beef
Association Cattle Convention

— Feburary 4-6, 2025 —
San Antonio, Texas

Boehringer-Ingelheim

Henry B. Gonzalez Convention Center
https://convention.ncba.org/

Mack Land & Cattle Co, Brian Parks

Mori Ranches, Sam, Peter, Ida May, Anthony,
Michael, & Quinn Mori, Andrea Sestanovich

Perigo Hay & Cattle, LLC, Jess Trask

We would like to thank the following people for joining or renewing their membership with
Nevada Cattlemen’s Association between September 26 and October 25, 2024.

(New members are in bold.)

* S & L Trailers LLC

¢ Seal Ranches, LLC, Tyler & Mindy, Charly & Ross Peters

e Standish Farms, Kathy Sarman Pawley & Kenneth Pawley
* Tamzen Stringham

* USDA-Agricultural Research Service, Dan Harmon

NEVADA NEWS

PLC Welcomes UNR Study That Busts Common Cattle Myth

WASHINGTON (October 17, 2024) — The Public Lands Council (PLC) hailed a
recent University of Nevada, Reno (UNR) study that shows that the digestive
process of cattle renders cheatgrass seeds effectively inert, virtually eliminating
any ability for those seeds to germinate into new plants. This study effectively
busts the common myth that has incorrectly blamed cattle for spreading invasive
cheatgrass plants across western landscapes through grazing.

“As a grazing permittee, I have seen firsthand how the presence of cattle on
allotments drastically reduces the amount of cheatgrass and other invasive
plants compared to areas without livestock. This study proves that the spread of
cheatgrass is not happening through as a byproduct of grazing and should be an
incentive for federal agencies to work more with ranchers on range conservation
and removing invasive plants like cheatgrass that are known to fuel catastrophic
wildfires,” said PLC President and Colorado grazing permittee Tim Canterbury.
“It has to happen now. With over 6.1 million acres of land burned nationwide so
far this year, it is past time to double down on grazing as the best way to elimi-
nate invasive plants and protect our country’s natural resources from wildfires.
Thanks to the Nevada Department of Agriculture and University of Nevada, Reno
for completing this comprehensive study and all they do to support the ranching
community.”

The results from the UNR study confirm what rangeland managers have seen
through careful management of grazed lands: the timing of grazing on federal

lands removes cheatgrass density that allows native grasses a chance to establish
and grow, improving biodiversity and giving native grasses the space to establish
greater dominance. These environmental outcomes are just some of the voluntary
conservation work ranchers undertake to maintain rangeland, but ranchers often
face serious regulatory barriers due to gaps in science or social misconceptions.

“This study is a perfect example of commonsense meeting environmental reali-
ties: livestock have long been maligned for spreading cheatgrass across the West,
despite cheatgrass exploding on rangelands where livestock have been reduced
or removed. At the same time, we've seen a massive increase in acres affected
by catastrophic wildfire, which creates perfect conditions for cheatgrass to take
over a landscape,” said PLC Executive Director Kaitlynn Glover. “What we see in
the West today is a perfect storm of mismanagement and misinformation, and
this study is a huge step in the right direction in applying real solutions to real
problems, like late season grazing on cheatgrass stands. If seeds can’t survive
the digestion process, cattle are the ideal tool: grazing immediately reduces fine
fuel buildup to reduce fire risk, neutralizes seeds to prevent regermination next
year, and provides critical organic matter to support native grass stands in the
following year. Thank you to the researchers that took the time to conduct this
labor-intensive study and prove that grazing is the best conservation practice for
our western landscape.”

Read more about the study at https://tinyurl.com/yx4cfy3;j .
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are pleased to announce

22N ANNUAL SILVER STATE CLASSIC FEEDER SALE

SATURDAY, DECEMBER 7, 2024
12:00 M - FALLON LIVESTOCK, LLC

We invite you to consign your heifers and steers to the 22nd Annual Silver State Classic Feeder Sale sponsored by
the Nevada Cattlemen’s Association and hosted by Fallon Livestock LLC.
Saturday, December 7th, 2024, at 12:00pm at Fallon Livestock LLC, 2055 Trento Ln, Fallon, Nevada
A portion of the sales’ commission comes back to the Nevada Cattlemen’s Association to help represent you on the issues that matter.

The yard crew at Fallon Livestock LLC will size, sort, and class your livestock accordingly to give you the best bang for your buck. Please plan fo make arrangements early if you need
fransportation or Brucellosis vaccinations for your cattle. Arrangements can be made through Tommy Lee, owner of Fallon Livestock LLC at (775) 867-2020, or (775) 741-4523.
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Nevada Cattlewomen Introduce
Beef Ambassadors

by Keri Pommerening, President, Nevada Cattlewomen

Q s summer ends, and the fall activities have begun, I
ope this finds you seeing some successes in the cattle
industry.

Nevada Cattlewomen are pleased to announce the beef
ambassadors who were chosen to represent our group and
share their passion for the cattle industry. It is our hope
these aspiring cattle producers will work together as a team
as they represent at various activities.

Meet Gabriella Minoletti

My name is Gabriella Mino-
lettiand I was raised in Eureka,
Nevada as a 6th generation
farmer and rancher. Growing
up as a farmer and rancher,
I was immersed into agricul-
ture, learning the invaluable
lessons that only agriculture
can teach. These lessons have
contributed to my character
and values of hard work and
dedication. After graduation
from Eureka County High
School, I have been working towards a degree in Agricultural
Sciences and Secondary Education. While working towards
my degree, [ have been active in the Nevada FFA Association
and the Young Farmers and Ranchers Club. These experienc-
es not only sharpened my leadership skills but also provided
me with a platform to advocate for the agricultural industry.
Looking ahead, I plan to graduate from the University of
Nevada, Reno to become an agricultural educator at a high
school in Nevada. Alongside teaching, I hope to eventually
start my own herd and run cattle alongside my family. I hope
that I can continue being a part of different agricultural

organizations to inspire the younger generations who will
become our future agricultural leaders.

Meet Lander Smith

My name is Lander Smith,
a 5th generation Nevada live-
stock producer. It was my time
spent growing up on my grand-
parents’ ranch that fed my
passion for agriculture. It was
on that ranch that I learned
more about life, livestock and
our industry than any class
has ever taught me. However,
it was my time in FFA that
showed me how to leverage my
passion and experience to help
influence others. Serving as a Nevada FFA State Office and
a run as Nevada FFA’s National Officer Candidate helped
me to understand the power of strong leadership and the
power we all possess to advocate and influence. It was those
experiences that set me up to spend the last year as the
Agricultural Literacy Outreach Assistant for the Nevada De-
partment of Agriculture where I engaged in many ag literacy
events, assisted in “Ag in The Classroom” efforts, supported
Nevada FFA and much more. As I continue my studies at the
University of Nevada, Reno I'm excited to take the next step
in my journey advocating for our industry. It just so happens
that my next step is serving as a Nevada Cattlewomen Beef
Ambassador!

We are very excited to be working with Gabriella and Land-
er. They will be at the Nevada Cattlemen’s Convention so if
you are in Fallon at the 3C Events Center, please introduce
yourself to them. [ think they may just be a part of our Neva-
da Cattlemen and Cattlewomen group

Congratulations Nevada Cattlemen & Cattlewomen
for Preserving the Basin & Range for Future Generations

N\
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Post Office Box 8 « Elko, NV 89801
510-684-4719 « paige@allamericanhay.com

ALL AMERICAN HAY, LLC

for quite some time. We also hope
to see you at our Board of Director’s
meeting on Wednesday, Nov 20, 5:00-
6:30 pm, and our general membership
meeting Nov 21, 7:30-8:45 am. Take a
minute to check out our silent auction
while you are there as this is how we
fund our Beef Ambassador Program.

Here’s to a productive November.
Whether you are weaning, processing,
feeding, buying, or selling cattle, take
time to enjoy family.

Cattlewomen — a voice from the past
with a vision for the future.
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Wolf Pack Meats: continued from page 1
cessing industry. T T been able to take several steps to decrease

The College has programs in the works to
help address this short fall, including collab-
orations with Western Nevada College and
local high schools, and employing a mobile
harvest unit for training purposes. De Mello
is also working with colleagues to develop
curriculum that the College plans to use for
anew animal science degree program, great-
ly expanding animal science coursework
and experiences for students. Currently,
animal science is a specialization under the
agricultural science degree program, which
somewhat limits the specific animal science
components in students’ course of study,
and students are wanting more educa-
tion focused specifically on animal science.
There’s also a new state-of-the-art classroom
almost finished at Main Station that will
expand student offerings and hands-on ed-
ucational experiences.

In the meanwhile, Hoagland says it has
taken the management team a little over a year to get the workforce put together
to handle the increase in production that was needed to serve producers, while
putting worker safety, food safety and the humane treatment of animals at the
forefront.

“We were able to get it off the ground with a handful of guys, two in particular
who had experience,” he said. “I had staff from my operation in Idaho come down
and help train, and help out in the transition. But, it took some time — a little over
ayear — to get the right team of Nevada employees trained in the industry. In the
end, it’s been a huge win for the community, and we have a sustainable plant now.”

vacuum sealer to package local beef.

Addressing infrastructure and equipment needs

Hoagland says they have also worked through some infrastructure challenges,
identifying bottlenecks and working to reduce them. Besides meeting the demand
of local producers to assist them with harvesting and processing, Wolf Pack Meats
processes beef and lamb raised at various Experiment Station facilities across the
state to supply to the community, only increasing the need for efficient produc-
tion.

“It’s all grass-fed and grass-finished,” he said. “Our beef is a registered black
Angus line too. We'll be getting our prime rib ready for sale before Thanksgiving.
The local community really appreciates having us as a source of locally produced
high-quality beef and lamb — both consumers and restaurant owners.”

Hoagland says they also help youth who raise animals, such as those who partic-
ipate in the Nevada Junior Livestock Show and the Lassen County Fair, to process
their animals at Wolf Pack Meats.

“Those are costly for us on the processing side, but at the same time, it’s very
beneficial for the future of the industry,” he said. “We have to invest in the kids
and the future. We've also had some FFA kids come through and participate in
the meat cutting side of it. It’s super beneficial because they’re engaging in under-
standing the cuts more, and learning about it. It might inspire some of them to
want to become part of the workforce, planting a seed.”

Between processing its own Wolf Pack Meats, and processing for producers and
youth, Hoagland says the processing line has struggled to keep up with the har-
vesting capacity. And while that is still the case to some extent, he says they have

Wolf Pack Meats Packaging Specialist Carli Keller enjoys using the new

that gap, as well as to expand meat offerings,
that has resulted in an overall increase in
production.

Last summer, they acquired a stuffer
and a clipper for packaging ground beef. A
stuffer is a machine that ground meat goes
into, the machine stuffs it down a horn and
pours it down into the casing or packaging,
measuring one-pound portions. The clipper
then clips, or seals off, the ends. Hoagland
says before getting the new equipment,
they had to use a hand stuffer, estimate the
weight vacuum seal the package and label it,
which was a very time-consuming process.
The new machine creates consistent one-
pound packages, and allows for production
of about 30 pounds per minute, compared to
the old process of getting around 5 pounds
per minute.

This summer, Wolf Pack Meats was also
the beneficiary of a gift from Antonia and
Stephen Hurst that allowed the purchase of a new vacuum sealer.

“The vacuum sealer was killing us, said Robin Schimandle,” development direc-
tor for the College. “The Hursts really stepped up to help us out by buying us the
new one. I'm not sure people understand that Wolf Pack Meats is providing such a
critical resource for small- to medium-sized ranchers. As the only local USDA-ap-
proved facility, without it, our producers can’t sell their meat at retail locations.”

Kulas said the new vacuum sealer has made a huge difference in the processing
line, helping Wolf Pack Meats to keep up with the demand from the ranchers, as
well as providing better packaging overall.

“Before, we could seal about six packages in three minutes. Now, we can do 12
packages in about 40 seconds,” he said. “It seals the packages as fast as we can load
them up on the machine. It doesn’t back up there anymore. And, it’s a better seal
and helps the food last longer. As long as it’s frozen immediately, it’s a very long
shelf life. It gives it a better presentation as well. The producers say it looks better.”

In addition, the Hursts contributed funds that paid for an RFID (Radio Frequen-
cy Identification) livestock tracking system that makes weighing and tracking the
animals’ data easier and more efficient. With the system, an animal is tagged with
an electronic technology device, the scale has an element, the worker waves a wand
over the animal, and the system weighs the animal and automatically records the
weight in a database. The Hursts also funded new tables for growing plants for
the College’s Desert Farming Initiative, as well as equipment to help maintain the
Nevada State 4-H camp in Lake Tahoe.

Another development this summer that holds further promise for Wolf Pack
Meats is that Hoagland purchased Ponderosa Meats in Reno. Mutually beneficial
collaborations are still being explored, but Ponderosa Meats doesn’t do harvesting,
so Wolf Pack Meats may help Ponderosa Meats with that. If Wolf Pack Meats gets a
rush on the processing end, Ponderosa Meats may be able to help with that. In ad-
dition, Ponderosa Meats has an extra hamburger patty maker that will be going to
Wolf Pack Meats, so that Wolf Pack Meats will now be able to make patties on site.

Finally, Wolf Pack Meats has upgraded its website, which now allows producers
to schedule their animals’ harvesting online. Customers can also buy quarter, half
or whole beefs online, and there are plans to further expand online purchasing.

“Hopefully, it will just be a lot easier to schedule their animals than it has been

Photo by Claudene Wharton
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thelast couple of years,” Hoagland said. “We’ll be able to increase that capacity and
provide a level of customer service higher than it’s ever been.”

Planning for the future

Still, Hoagland says there are limitations with the current facility. He said that
the processing room is small, and that they have maximized the use of the current
space. Also, there are only two 18-wheelers to provide cold storage.

“The floor was designed in the 60s, and capital infrastructure is expensive, so we
need to find the funds to help us build that out,” he said.

He explained that currently they process beef, pork, lamb and goat at the facil-
ity, but that meats from different animals can’t be comingled during processing.
Everything has to be washed down after one type of meat before switching to pro-
cessing another. That affects the production capacity for the day because it takes
time to wash the processing floor down, therefore reducing efficiency.

“If we could expand the plant, we could have a line for each, increase the number
of workers and increase the cold storage. We would be able to process a lot more,”
he said.

The wish list includes about 2,400 square feet more, for processing, and for
refrigeration and freezer storage; and some more equipment, including for pack-
aging and smoking meat. A rough price tag would be around $2 to $3 million, he
estimates.

Besides expanding processing, Hoagland and de Mello both mentioned that
there are plans to put in a feedlot that would allow Wolf Pack Meats to raise more
animals on site to provide more local meat to the community, both consumers and
restaurants.

“We're in the process of finding the right person to hire to put in and run a feed-

With the most experienced

team in the industry,

Liphatech Ag has the in-field

and on-farm knowledge
to provide farmers and
producers with expert
solutions and care.

lot,” de Mello said. “We need it, not only to produce more local meat, but also for
teaching and research.”

Finding animal science solutions for generations to come

De Mello’s thoughts drift way past the next decade or two, and he has three labs
on campus where he and colleagues are looking for solutions to bigger challenges
that he thinks future generations will face. The labs include the Cellular Agri-
culture Ottoboni Lab, the Molecular Biology Lab and the Meat Science Lab. The
research is complex and interdisciplinary, including collaboration with nutrition
faculty and colleagues at the University’s School of Medicine, but ultimately, it is
aimed at improving human health for longevity and ensuring human health as
conditions on Earth continue to change. He firmly believes that producing nu-
tritious meat is an imperative piece of the puzzle, and speaks with a passion and
concern for future generations that is inspiring.

“We are aiming for things that are not on other people’s radar,” de Mello said.
“We need to figure out how we can sustainably produce meats in environments
that we are going to have in the next 200-300 years. There will be extreme over-
population, we’re using up resources, and emissions are going to be too high. These
things actually keep me up at night. How can we minimize our presence here on
this planet, so we can continue to survive? In order to sustainably produce meat,
we need to try to consume less resources and produce more, and food needs to be
more nutrient dense. We're trying to understand how, if we were to start feeding
our livestock things we haven’t fed them before, how is that going to change the
molecular level, and ultimately, how is that going to impact human health?”

For more information about how to support Wolf Pack Meats and the College,
contact Schimandle at Robin@unr.edu.

RAECHS

WE HAVE YOUR BACKS, BARNS
AND BOTTOM LINES.

LIPHATECH.COM ¢ 800.351.1476
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BLM Seeks Nominations for Public Lands Rule Advisory Committee
Advice and recommendations will support engagement, outreach, and partnership

WASHINGTON — The Bureau of Land Manage-
ment is seeking nominations for a new Federal advi-
sory committee that will help inform how the Bureau
implements the Public Lands Rule. The Committee
will advise on outreach and engagement, best man-
agement practices, and the development and refine-
ment of agency guidance to support implementation
of the Rule across the country.

The Public Lands Rule provides the BLM with new
tools and guidance to inform the balanced manage-
ment of our natural resources. The Committee will
allow the Bureau of Land Management to continue
working with the public and a full range of experts
to support successful implementation of the Rule,
protecting our best and healthiest lands and waters,
restoring those that need it, and making informed
management and development decisions based on
the best available science and data, including Indige-
nous Knowledge.

Secretary of the Interior Deb Haaland recently
signed the charter establishing the Committee and
is seeking 15 members to serve two-year terms. The

Committee will consist of:

» two representatives of Tribal governments;

« two representatives of State governments;

- one representative of local governments;

« two representatives of the public at large;

+ atleast one representative of the science com-
munity, including archaeological or historical
interests;

- at least two representatives of non-govern-
mental organizations specializing in environ-
mental, conservation, or watershed interests;
recreation interests; or hunting and fishing
interests;

« at least one representative of energy or min-
eral development;

« at least one representative of Federal grazing
permit holders or other permittees; and

+ atleast one representative of commercial rec-
reation activities.

Additionally, the Secretary will appoint 15 alter-
nates to deliberate and vote on Committee matters in

the absence of the primary representative.

The 30-day nomination period is open until Novem-
ber 18, 2024. Nominations should include a resume
providing an adequate description of the nominee’s
qualifications, including information that would en-
able the Department of the Interior to make informed
decisions to meet the membership requirements of
the Committee, as well as appropriate contact infor-
mation.

Nominees are strongly encouraged to include sup-
porting letters from employers, associations, profes-
sional organizations, or other organizations that indi-
cate support by those interest groups or communities
they are representing.

Completed nomination packages or questions about
the Committee should be emailed to BLM_PLR_IACe
blm.gov.

For more information about the nomination pro-
cess, please contact Carrie Richardson, National Ad-
visory Committee Coordinator, Bureau of Land Man-
agement, 1849 C Street NW, Washington, DC 20240;
phone: (202) 742-0625, email: crichardson@blm.gov.
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GILTRAP
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ENGINEERED PERFORMANCE

The Giltrap next-generation RS2 heavy-duty bale feeder
delivers safe, simple big bale feeding. Switch between round and
square bales with no downtime. The low-impact conveyor teeth
gently unbale the hay with minimum loss of valuable leaves and

nutrients. The all-steel bale table and extra tall discharge pivot
together, for even, no-fuss gravity feeding of any bale. The hydraulic
direct drive is simple and trouble-free. A strong 2-cylinder arm picks
up and sets bales on the table without dropping them. A sequence
valve keeps the tines away from the table. Note the stable, wide
stance, high clearance frame. Contact your local Nevada dealer.

BIG BALE FEEDERS

“l was very impressed with the aggressive way

the side elevator tears the bales apart, yet doesn’t

just “throw” the core over... You have a win-win

situation — simple to maintain and hard to break!”
— Jaiden Drought, Aukland City

“I don't think there is anything else around that is as
good or will last as long, especially with silage, which
is heavy and damp.”

— Graham Armstrong, Tutunup

“We were feeding upwards of 60-70 bales of baleage
a day, so needed something fast to get the work
done. It’s been a good machine, needing very little
maintenance.”

— Cam Scott, South Canterbury
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NCBA Slams Dietary Guidelines Advisory Committee Recommendations

WASHINGTON (October 22, 2024) - Today, the National Cattlemen’s Beef
Association (NCBA) slammed the Dietary Guidelines Advisory Committee’s un-
hinged recommendations that propose replacing high-quality proteins like beef
with beans, peas, and lentils.

“The preview meeting of the Dietary Guidelines Advisory Committee this week
stands out as one of the most out-of-touch, impractical, and elitist conversations
in the history of this process,” said NCBA Vice President of Government Affairs
Ethan Lane. “After 22 months of public discussion and lip service to transparency,

€ ELKO AREA RIVER PARCEL ¢

650-acre parcel with Humboldt River running through it!
Over 300 acres of older Surface Water Rights.

Access onto the Ryndon Exit. Border’s [-80. Other potential uses could be gravel.
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Bottari & Bssociates Realty
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we are disappointed by the number of chaotic new directions that were proposed
at the literal last minute. We would laugh at the suggestion that beans, peas, and
lentils are going to replace lean red meat and fill all the nutrient gaps Americans
are facing if it weren’t such a dangerous and deceptive idea.”

“We’ve had more than four decades of Dietary Guidelines advice, and during
that time red meat consumption has declined, yet obesity and chronic disease
is on the rise. 70% of the calories in the U.S. diet are plant based. Now, the com-
mittee wants to reduce red meat intake even further, marginalizing the 80% of
the population who identify themselves as meat eaters,” said NCBA Executive
Director of Nutrition Science and Registered Dietitian Dr. Shalene McNeill.
“These recommendations put some of the most vulnerable at risk for nutrient
gaps, especially older Americans, adolescent girls, and women of child-bearing
age. Beef contributes only 5% of the calories in the American diet, but more than
5% of essential nutrients like potassium, phosphorous, iron, B6, niacin, protein,
zing, choline, and B12. It’s baffling that we are trying to get Americans to cut out
red meat when the evidence indicates nutrient deficiencies and chronic disease
are increasing as red meat consumption declines. As a registered dietitian and
nutrition scientist, I am concerned that basing guidelines on highly academic
exercises, hypothetical modeling, and weak science on red meat will not produce
relevant or practical guidelines and will not help us achieve healthier diets.”

The Dietary Guidelines Advisory Committee is tasked with delivering recom-
mendations to the U.S. Department of Agriculture and the U.S. Department of
Health and Human Services as the agencies craft the 2025-2030 Dietary Guide-
lines for Americans.

Contact us to see what
programs we offer to keep
you in business during good
and bad times! Serving all
48 mainland states
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Jim Vann
{ jimv@wsrins.com
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Quinn Briggs
quinnb@wsrins.com

(775) 304-3090

Bobby Alexander
y bobbya@wsrins.com

(541) 419-6482

509 Bush Street, Woodland, CA 95695 * 877-920-8500 * wsrins.com
CA license #0B48084 * WSR is an equal opportunity employer.
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How the Death Tax Almost Killed My Ranch

By Mark Eisele, NCBA President

My path in the cattle industry looks different from many.
Growing up, I always knew [ wanted to be a rancher. My family
had a ranch in Wyoming, but there was limited opportunity to
take on that operation and I knew that if I truly wanted this life,
I would need to build a ranch of my own.

As a teenager, I baled hay and worked on local ranches, and
eventually I became a hired hand at the historic King Ranch in
Cheyenne, Wyoming. The King Ranch in Cheyenne was estab-
lished in 1911 as a sheep operation but transitioned to cattle in
the 1960s. Iloved the ranch, I loved working with the cattle, and
I could think of no better way to make a living than by being a
rancher.

As an employee, I grew close with the owners Ann and Jerry
King. The Kings had no heir to pass the ranch on to, and I think
they appreciated how excited I was to make a living in the cattle
business. Eventually, I became a partner in the King Ranch with the ultimate goal
of owning the ranch outright.

But my dream of ranching in Wyoming with my family was almost shattered
by one thing — the Death Tax. Just seven days into 2011, Mrs. King passed
away. Once the funeral arrangements were finished, I heard from lawyers that if
I wanted to keep the ranch going, I had to cut a check to the federal government
to pay the Death Tax. The Death Tax, also known as the federal estate tax, is the
government taxing your possessions that pass on to another person. It’s a cold,
cruel tax that hits at a moment of immense family tragedy.

At the time, we were operating under what I describe as a siege mentality. The
King Ranch had survived so many challenges. We survived even as the “cattle free
by ‘93” campaign raged across the West to end livestock grazing on public lands
by the year 1993. We survived wildfires, harsh winters, drought and everything
else nature threw at us. We worked through numerous threats from the Endan-
gered Species Act. I did not want the ranch to close up under my watch in order to
pay a tax bill or because of other government regulations. I knew I needed to be
proactive so, in the early ‘90s, I started contacting experts in a variety of areas to
make sure the ranch was in as good of a position as possible.

After Mrs. Kings’ passing, because I was a non-blood heir, the Death Tax burden
I was facing was potentially 50%. Think about that for a moment and imagine a
tax bill for half of the value of your farm or ranch. That should be terrifying, and it

Nevada Water Solutions LLC

Water Rights / Resource Permitting Expertise

Thomas K. Gallagher, PE
775-825-1653 / FAX 775-825-1683
333 Flint Street / Reno, NV 89501
tomg@nevadawatersolutions.com

Over 31 years of experience with the Nevada State Engineer’s Office

certainly was for me. Thankfully, because of the estate planning
work Idid 10 years prior with tax professionals, accountants and
even former IRS agents, I was able to find ways to reduce my tax
burden. Their work cost us more than $30,000 at the time and
that bill cut deep into our bottom line, but it was so much cheap-
er than paying more than half of the ranch. When all was said
and done, the Death Tax we ended up paying was around 15%.

As I travel the country,  hear similar stories from other cattle
producers about how their farming and ranching dreams were
almost cut short by tax bills from the IRS. My personal experi-
ence with the Death Tax is exactly why I am so fired up to fight
against tax increases in every form. I am proud of the ranching
legacy I built with my family, and I never want to see another
producer forced to sell off cattle, turn their land over to devel-
opers, or exit the cattle industry for good because of a tax bill.

NCBA is fighting to defend our farming and ranching legacy. The current Death
Tax exemptions sunset at the end of 2025, but a solution is needed sooner rather
than later. I often ask, “How many times does a family have to pay for a farm or
ranch before they actually own it.” That’s why we’ll keep the fight going on our end
so you can keep doing what you love: running your farm or ranch, caring for your
family, and producing a high-quality protein that consumers demand.

Alfalfa
Orchard Grass
Meadow Grass ¢ Native Timothy

15% DISCOUNT

for Nevada Cattlemen’s Association Members

CALL FOR PRICING: (115) 388-0131

Semi loads only Ruby Valley, Nevada
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Put The Shotgun Down

By Colin Woodall, NCBA CEO

Did you know there are cattle producers in this country
who use birdshot to move cattle? I can’t believe we have
to have this discussion, but it is critical that we do. More im-
portantly, it must stop. Peppering the backside of an ornery
bull or cow in hopes of flushing them out of the brush is unac-
ceptable, and it violates everything we stand for in caring for
our cattle. I expect many of you reading this are surprised to
learn that some producers are pulling the trigger and blasting
away. However, we have feedback and data showing it is a sig-
nificant industry problem.

As a contractor to the national Beef Checkoff, NCBA con-
ducts the National Beef Quality Audit. The 2022 audit results
determined that foreign objects found in beef are making it
through the beef supply chain and, ultimately, being found by
some customers. Imagine the joy of a beautiful cut of beef only
to have that excitement dashed when you find birdshot pellets.
All packing plants that participated in the audit reported find-
ing foreign objects during the harvest and fabrication of market cows and bulls. A
majority of the plants reported that their customers found foreign objects in the
beef products they received. We have also had foreign customers complain about

\ GEAR VIUSEUM

Showcasing the rich history, culture and traditions of the
American Cowboy, connecting the past to the present

Located in G.S. Garcia’s 1907 Saddle Shop

Saddles, Bits, and Spurs from many makers on display!

542 Commercial Streetr + Elko, Nevada

quardiawns of the western tradition — preserving the
heritage § craftsmanship of the cowboy of the American West

Open Monday, Friday, & Saturday, 10-5 + Free Admission
Donations always accepted! + 775-389-1713

“This kind of feedback tells us this

is not a random problem.”

foreign objects being found in the beef we have exported to
them. This kind of feedback tells us this is not a random prob-
lem. In fact, it has been an issue reported in previous National
Beef Quality Audits. Unlike other beef quality issues identified
in the audits, this one has yet to get better.

Foreign objects include more than just birdshot. Other
foreign objects discovered include buckshot, bullets, wire,
needles, darts and other objects. Every packing plant reported
finding birdshot, though. Every single one. For comparison,
only 18% of the packing plants reported finding needles. One
might think hunters are responsible for the birdshot. Knowing a few hunters my-
self, I do believe that could be a small part of our problem. However, there is no
way hunters with poor aim or a lack of respect for livestock account for every cow
and bull processing plant finding birdshot in the carcasses they process.

There is a state Beef Quality Assurance (BQA) coordinator who I love to watch
give presentations about this issue. She is firm with the audience and not afraid
to tackle this issue head on. After calling out the problem, she explains why pep-
pering cattle with birdshot is unacceptable and publicly challenges them to stop.
I usually watch the crowd when she gets to that part of her presentation because
the reactions are priceless. Most of those in the audience are appalled, but you
always see a few who start to look down at their boots. This is not a hunter issue,
this is our issue.

We have spent so much time and effort on beef quality over the years. Just look
at the increasing percentage of beef grading Choice or Prime. It is amazing to see
what we have done, and our consumers are responding by keeping demand high
for our product. The Checkoff-funded research team works on beef product quali-
ty projects every day. The product quality research program is one of the founda-
tional research programs funded by the Checkoff and includes the study of beef
quality, muscle traits and characterization, carcass traits, muscle tenderness and
yield, flavor and palatability, and new technologies. The product quality research
program utilized Checkoff funding to help discover and fabricate the now popular
and ubiquitous Flat Iron Steak.

The research team utilizes the results of the National Beef Quality Audit to
determine the next challenges they need to tackle. A few pages further into this
edition of National Cattlemen you will find the first of three articles that detail
work the research team is leading on yield grading. This is exciting research that
probes improving the yield grading equation which hasn’t been updated since
the original work was done in the 1950s and ‘60s. This team never stops in their
quest to improve beef products and improve producers’ opportunities to reap the
rewards, but we must help them. If you use a shotgun loaded with birdshot shells
to move cattle, then I am asking you to stop. If you know somebody who is doing
this, please speak up and ask them to stop. We have more than enough challenges
coming our way these days. Let’s not do things that make it even harder on our-
selves. I'll end where the title started... put the shotgun down.
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NEVADA BEEF COUNCIL
2023 ANNUAL REPORT

DEAR FELLOW NEVADA BEEF PRODUCERS,

Driving beef demand is the Beef Checkoff's number one goal. The Nevada Beef Council supports
and works toward that goal by responsibly and transparently investing your Beef Checkoff dollars
in programs designed to reach and engage the modern consumer. These programs include
promotion, research, industry information, consumer information, foreign marketing, and producer
communication. They are all aimed at affecting consumer preference and driving beef demand.
The board and staff of the Nevada Beef Council work hard to ensure the success of these
programs in achieving these goals.

This annual report of Nevada Beef Council activities is intended to provide you with a better view
into what your Beef Checkoff investment does in Nevada to drive beef demand. We have seen
short cattle supplies for some time now nationally, and Nevada has been no exception. This has
led to steep budget cuts for our programs here in Nevada as well as our investment in national
programs. Doing more with less is what the board and staff work toward year-round to make the
best investments of your Beef Checkoff dollars. For more information about the Nevada Beef
Council or Beef Checkoff, | encourage you to visit www.nevadabeeforg or www.beefboard.org.

Sincerely,

Fogy Oablon, Chair

MNevada Beef Council

PROMOTING BEEF RETAIL E-=COMMERCE CAMPAIGN
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Ouiisn Qi 5 The Nevada Beef Council The NBC, in collaboration with the National Cattlemen’s Beef
T (NBC) partnered with Association (NCBA) as a contractor to the Beef Checkoff and
TAE{}S ' — Camarena Tequila and the manager of the Beef It's What's For Dinner® brand, launched
TEQUILA (v California Milk Advisory a back-to-school e-commerce campaign with a major national
MAS, / ﬁ;ﬁ Board's Real California retailer for six weeks in the fall of 2023. The nationwide
. h ; l Hispanic cheese and crema campaign was supported by additional funding from NBC
) ;L,‘ ;;1 =l to put beefand Tequila at the to increase advertisement exposure to Nevada consumers
g .4 center of Nevada's Cinco de through onsite and offsite digital ads featuring Beef. It's What's
our recess o orvens === ] Mayo celebrations with Tacos, For Dinner.? branding. Onsite ads were placed directly on
Tequila y Mas. This multi-partner, multi-platform campaign the retailer's website, facilitating online shopping at Nevada’s
included in-store point-of-sale, Over the Top (OTT) TV spots 43 in-state locations, while offsite ads on various websites
geo-targeted to homes within a 5-mile radius of retallers, drive- directed consumers to the retaller’s website with a “shop now”
time broadcast weather reports, geo-targeted digital ads, and option. The campaign which highlighted beef as a versatile
a dedicated website offering cash-back on beef, promotional and nutritious meal option during the back-to-school season
partner offers, recipes, and other engaging content. All had 1,031,485 digital ad impressions in Nevada. The Nevada
marketing efforts combined for this campaign generated 2.2 stores included In this campalgn saw over $1.88 million in beef
million Impressions, and more than 30,000 tracked store visits, sales, resulting in $187.54 return on ad spend (ROAS). That
Consumers earned $3 cash-back when they purchased $10 means for every Beef Checkoff dollar invested by Nevada
or more of fresh beef from nearly any of the state’s big box in this campalgn on advertising, $187.54 was traced back to
retailers, large and small chain supermarkets, independent MNevada beef sales!

grocery stores, and local meat markets.
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DEAR FELLOW PRODUCERS,

Since 1963, the Federation of State Beef Councils has been committed to building beef demand by inspiring, unifying and
supporting an effective and coordinated state and national Checkoff partnership. During the 2023 Cattle Industry Convention in
New Crleans, the Federation reaffirmed this vision along with the following Statement of Beliefs.

Checkoff.

m We believe in the power of a strong state and national partnership resulting in
increased consumer demand for beef.

m We believe in producer control of Checkoff funds through the Qualified State Beef
Councils, which are the foundation of the Beef Checkoff.

m We believe greater knowledge about the Checkoff results in greater support for the

m We believe in the industry Long Range Plan as a guidepost for the Beef Checkoff and
the principle of “one vision — one plan — one unified voice.”

Only cne word was added to these beliefs, but it was a powerful one: unified. The Federation

believes in one vision, cne plan and one UNIFIED voice. It is the strong state and national

partnership that unifies the Federation to speak with cne veoice and drive beef demand.

While how we drive that demand has certainly changed over the years, one thing remains constant and that is the industry's
dedication to continuous improvement. Whether it is adapting practices to improve animal well-being and conserve natural
resources at the ranch or finding new ways to effectively reach consumers, we are stronger when we work together.

This “State of the Federation” provides an overview of Federation-funded programs that producers have helped to direct over the
past year. From research and promotion to consumer and industry outreach, these efforts demonstrate the power of unity.

Sincerely,

0Ly 1>

Clark Price
Hensler, North Dakota A
Chair, Federation of State Beef Councils

BEEF,

Funded by the Beef Checkalf

THE POWER OF PARTNERSHIPS

The Federation of State Beef Councils builds a larger, more
impactful, coordinated plan that is executed as a partnership
between the Federation and individual state beef councils
(SBCs). State beef councils voluntarily invest in the Federation
each year, and more than 50% of the Federation’s annual
budget supplements tactics within Authorization Requests
(ARs) approved by the Beef Promotion Operating Committee
(BPOC). Supplementing these tactics helps the national
Checkoff program have a larger impact on consumer demand.

In 2023, with input from SBC staff, the Federation Executive
Committee approved nearly $3.8 million to supplement national

effarts. Specific programs made possible by SBC contributions
to the Federation include, but are not limited to W W ¥

PROMOTION

STATE BEEF COUNCILS SUPPLEMENT: $1,318,000

P> Celebrity athlete Tony Romo was the spokesperson for
Beef It's What's For Dinner,, promoting beef across multiple
campaigns including winter holiday content.

P With support from the Federation, content was created to
showcase the Beef It's What's For Dinner. brand focusing
on moments throughout the year when families and friends
gather together to enjoy beef.

P The Federation supported efforts to promote beef during
the third annual Beef It's What's for Dinner. 300, the 42nd
season-opening race for the NASCAR Xfinity Series, at
Daytona International Speedway in February 2023.

RESEARCH

STATE BEEF COUNCILS SUPPLEMENT: $1,000,000

P Product Quality: Research is designed to improve beef quality,
consistency, value and demand. Current projects include
the study of new packaging technologies and the effects of
freezing on beef quality and palatability.

I+ Beef Safety: Research focuses on cattle-borne pathogens and/or
their resistance, such as a current project studying the impact of
water and environmental management on Salmonella.

P Human Nutrition: Beef farmers and ranchers continue to support
nutrition research to advance the understanding of beef's role
in a balanced and healthy diet. A current project is studying the
effects of beef consumption on skeletal muscle protein.
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BEEF FEATURED IN NATIONAL PUBLICATIONS
The Federation supported
efforts to place positive stories
showcasing producers and

the benefits of beef in national
publications as well as lifestyle
and news publications in major
metropolitan areas, such as Sporis
Miustrated, Texas Monthly, Seattle
Times, and Atlanta Magazine.
Combined, these stories have, so
far, reached more than 130 million
consumers across the country.

FUELED g

BY BEEF ‘I '

INFLUENCING INFLUENCERS

Warking with food, culinary and agricultural influencers
provides a way to amplify beef messages and to interact with
consumer audiences through credible third parties. Influencers
share their personal beef stories, recipes and tips to educate
and inspire their peers and consumers. The program creates
compelling consumer content collaboratively and provides
educational opportunities for influencers to tell the beef story
in a knowledgeable and authentic manner in their own voice
but armed with relevant information. So far, 23 influencers
have created 75 posts sharing beef recipes, meals and stories
fram the ranch, reaching more than 15 million consumers and
generating 1.3 million engagements.

REACHING HEALTH PROFESSIONALS
e W Following a successful
) \ health professional

mailing highlighting

Beef in the Early

Years in 2022, two

@ additional toolkits were
=4 / sent out to provide
v f health professicnals
b ﬁ @ with science-based
I- information about

beef’s role in a healthy lifestyle. The kits aimed to equip

healthcare professionals with valuable education, tools and
resources they could then share with their patients and clients.

As part of the effort, more than 3,300 Strong Minds, Strong
Bodies toolkits were mailed to pediatric and family physician
offices to showcase how beef can contribute to healthy growth
and development for school-age children and teens. In addition,
more than 850 Beef Nutrition and Heart Health coockbooks
were sent to cardiclogists and physicians, along with a cover
letter from the author, relevant research and heart health
consumer content.

NATIONAL AUDIT SHOWS EFFICIENCY
IMPROVEMENTS

Since 1991, the Beef Checkoff-
funded National Beef Quality
Audit (NBQA) has delivered a set
of guideposts and measurements
for cattle producers and other
stakeholders to help determine
quality conformance of the U.S.
beef supply. Results from the 2022
NBQA indicate that the beef cattle
industry is producing a high-quality
product that consumers want more
efficiently and the industry's primary
focus across the supply chain
remains food safety.

The NBEQA, conducted approximately every five years, is
foundational research that provides an understanding of what
quality means to the various industry sectors, and the value
of those quality attributes. This research helps the industry
make modifications necessary to increase the value of its
products. The efforts of the findings from the 2022 NEQA
serve to improve quality, minimize economic loss, and aid in
advancements in producer education for the U.S. beef industry.
For more information about the 2022 National Beef Quality
Audit, visit www.bqa.org.

Scan QR code for the
2023 Federation of
State Beef Councils
Investor Report.

BROUGHT TO YOU BY THE FEDERATION OF STATE BEEF COUNCILS.

CONSUMER INFORMATION

STATE BEEF COUNCILS SUPPLEMENT: $995,000

P E-commerce efforts put beef in online carts, and
partnerships with retailers, foodservice operators and
state beef councils generated significant beef sales. A
partnership with a national mass merchandiser promoted
beef through digital ads, both on the retailer's website as
well as on popular consumer lifestyle sites that led back to
the retailer’s beef landing page.

P The nearly two-month promotion resulted in $11.6 million in
incremental beef sales, 30.5 million ad impressions and a
return on ad spend of $49.

INDUSTRY INFORMATION

STATE BEEF COUNCILS SUPPLEMENT: $485,000

P> This past year, Masters of Beef Advocacy (MBA)
sustainability content was updated and Texas cattle
producer, Tucker Brown, was recognized as the 2022
Advocate of the Year.

P> Ten Trailblazers from eight states were selected for
the second cohort of beef community spokespeople,
beginning the year-long program which includes in-
person and virtual training opportunities to prepare the
next generation of advocates who will help protect the
reputation of the beef industry.
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BEEF ON THE RADIO

To celebrate Family Meals
Month, the NBC launched a
radio advertising campaign
in Las Vegas emphasizing
the role of beef in bringing
families together while

-~ supporting a healthy diet
and lifestyle. The campaign featured radio ads that were
strategically aired during peak drive times from Monday
through Friday over a span of four weeks. These ads were
broadcast across four stations, resulting in an estimated
309,600 gross impressions. Additionally, these ads reached
an estimated 145,484 listeners.

ANNUAL MEAT CONFERENCE

The NBC staff participated in the Annual
Meat Conference (AMC) held in Dallas,
Texas. Organized by the Food Marketing
Institute (FMI) and North American Meat
Institute (NAMI), in collaboration with
the Beef Checkoff, the event returned to
ANNUAL MEAT an in-person format after a hiatus since

EUNFEHENCE 2020. The event served as a pivotal

gathering for meat professionals to explore current trends
and consumer insights in meat retail. Attendees, including
an NBC representative, engaged in informative sessions
such as The Power of Meat 2023, featuring insights from
Anne-Marie Roerink of 210 Analytics, and discussions on
topics like Case Ready Meat and the 2023 Market Outlook
for Meat and Poultry led by industry experts. The conference
also included a tradeshow showcasing new products and
innovations in meat industry packaging and labeling. NBC
staff utilized the conference to foster industry relationships,
gain valuable education, and collaborate with stakeholders
to enhance support for retailers in the beef sector.

2023 NEVADA BEEF COUNCIL BOARD
Jay Dalton, Wells, Chair

John Jackson, Tuscarora, Vice Chair

Keri Pommerening, Smith Valley, Secretary/Treasurer
Annalyn Settelmeyer, Gardnerville

Bernard Petersen, Ely

Lucy Rechel, Yerington

LEARN MORE

The NBC has created a 2023 update
video that provides more detailed
program summaries. To learn more
about how the NBC put your dollar
to work in 2023, watch the program
update video by scanning the QR
code with your smartphone above.

RENO ACES PARTNERSHIP

The NBC teamed up with the Reno
Aces Minor League Baseball team

to spotlight cattle ranchers and beef
producers through a promotional
campaign at Greater Nevada Field
during a record-breaking May to
September 2023 season. This initiative
emphasized the nutritional benefits

of beef and highlighted ranchers’
dedication to sustainability and
animal welfare. Basehall fans at the
concourse concession stands watched
a 20-second closed-captioned

video featuring 2022 Environmental
Stewardship Award winner Fulstone
Ranch. The video, which emphasized
the ranch’s environmental work, played on twelve concourse TV
screens as part of a continuous 9-minute loop airing throughout all
home games. Beef's nutritional benefits were in the spotlight on
four digital kiosk screens in the park’s heavily trafficked outfield
section. A performance-focused beef protein graphic appeared for
20 seconds on a coentinuous 9-minute loop throughout all home
games. 2023 was a great year for 4§ =
the Aces, with the highest total
attendance since 2015 and a new
record in wins (88) on the field.
More than 370,000 fans attended
home games, with more than
200,000 of them exposed to NBC
messaging.
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Protein Benefits

NEVADA BEEF COUNCIL
FINANCIAL REPORT

FISCAL YEAR ENDED DECEMBER 31, 2023

PROGRAMS

Consumer Information
Promotions

Producer Communications
Total Programs

$77,012
$44,271
$4,019
$125,302

SUPPORTING SERVICES
Collection and Compliance
Administrative Expenses
MNational Program Investment
Total Supporting Services
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